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Aree di Intervento m

Tour e Road Show Convention Conferenze stampa

AllestimentieStand  Guerrilla marketing Rigenerazione
Punti vendita

Naming e Logotipi Web Design Editoria, Stampati e
Merchandising

Piano media Campagne Produzione Video
Pubblicitarie e Set Fotografici
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FOUNDATION

ANTONELLO BLANDI
Painter

All products are handmade by local artisans.
Each plece embodies the knowledge handed down from generation to generation.

The works of Antonello Blandi are steeped with optimism, filled with bright colors, and infused with the brightness of the Sicilian sun.

The paintings are unconventional, in the style of both surrealist and naive an, and the surreal, dreamy landscapes evoke the places
and the colors of the artist' childhood.

Antenello’s Sicily is made of boats, colorful houses, smiling moons and the omnipresent “motorini” - the scootars and little vans you see
all over the island. With a series of deft brush strokes, Antonello captures the island'’s energy and beauty.

Alta Scuola
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Allestimenti e Stand - Guerrilla marketing - Rigenerazione punti vendita
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Comunicazione nel settore Agroalimentare/food
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LA CUCINA DELL'ISOLA TRA STORIA E TRADIZIONI
THE SICILIAN FOOD EXPERIENCE, HISTORY AND TRADITIONS

Naturalmente

Provincia di Palermo

New York City Marathon Expo
1 -4 November 2000
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All runners can drink

Assessorato Agricoltura
Sicilian red orange juice

A burst of energy
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